
Free service available
for Redstone community

By Capt. WILLIAM CARPENTER 
Tax assistance officer 

With less than a month remaining in the
tax season, eligible clients are encouraged
to schedule an appointment with the Red-
stone Tax Center by calling 842-1040.  

During the first seven weeks of opera-

tion, the 2003 Tax Center has prepared
more than 2,178 federal and state returns,
which has saved clients in the Redstone
community more than  $203,269 in tax
preparation and filing fees; and the tax cen-
ter has recovered more than $1.3 million in
refunds for its clients. The tax center can
prepare returns for any state that requires
filing. In addition, the center can e-file fed-
eral returns and most state returns for faster
receipt of refunds.

The center is staffed by three full-time

income tax preparers: Sgt. Bryan Smith of
MEDDAC, Spec. Albert Newsome of
HHC, Garrison and PFC Christine Noriega
of Delta Company, 832nd Ordnance Battal-
ion. The center also has the following part-
time income tax preparers: 1st Lt. Timothy
Horning, 1st Lt. Billy Whigham, and SSgt.
Louis McGee (all members of Alpha Com-
pany 131st), Randy Duff, Estan Rodriguez,
David Wyatt, JoAnna Brunson, Cindy Van
Rassen and Deborah Carpenter. The cen-
ter’s officer-in-charge, Capt. William Car-
penter, and NCO-in-charge, Sgt. Brad Sil-
via, supervise all center personnel.

Clients seeking tax preparation assis-
tance should bring the following items to
their appointment: all Form W-2s, 1098s,
1099s and other reportable forms received
for the 2002 tax year; Social Security cards
for all family members; bank routing num-
ber and account number for direct deposit;
a copy of last year’s tax return (if avail-
able); dependent care provider information
to include name, address, phone number
and EIN or SSN (if applicable); any
records of deductible expenses that you
wish to claim on your return; and records
reflecting the dates and prices for both the
sale and purchase of any stock or other
investments sold in 2002.

Center personnel will analyze whether it
is in the client’s best interest to claim item-
ized deductions (i.e. mortgage interest, real
estate taxes, un-reimbursed medical
expenses, charitable contributions, etc.) or
take the standard deduction. The most
advantageous filing status and deduction

See Taxes on page 5
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Family focus

Army in action

Soldiers getting ready
for possible deployment
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AMCOM Operations Center
providing wartime support
By SKIP VAUGHN
Rocket editor
skip.vaughn@redstone.army.mil

Two television screens on the wall show network news of the
war. Five clocks on another wall reflect various time zones. Dry
erase boards chart the “taskers” or things-to-do. Tasks come in
from higher headquarters by secure Internet. People talk together
and on the phone within this 2,000-square-foot area, pausing
sometimes to check the news for updates.

This is life behind the vault door. It’s the AMCOM Operations
Center, an around-the-clock war room in the basement of building
5300 at the Sparkman Center. The operations center is part of the
Readiness Directorate under the Integrated Materiel Management
Center of the Aviation and Missile Command.

The operations center is run by Army reservists, all individual
mobilization augmentees. There are 14 reservists — including six
from Huntsville and the rest from California, Florida, North Carolina,

See Center on page 4

‘Bat cave’ operating around clock

Income tax filing deadline only days away

Photo by Skip Vaughn

SECURE WORKPLACE— Lt. Col. Phil Bragg talks with Col.
Steve Spatola outside the AMCOM Operations Center.

Delta Company wins
another championship
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Win or lose

Post reactions
to war in Iraq
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Survey says

Photo by Claus Martel/AMCOM

Spring scene
Warm, sunny weather paints a pleasing landscape of the Sparkman Center court-
yard March 27. 
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Currently in America, physical flab
is the rule not the exception. With
that in mind, I ask the question:

What can every physically able Ameri-
can do to help our troops besides the
obligatory American flag slapped on side
of the family SUV? 

Yes, absolutely we should help our
neighbors. Yes, absolutely we should
support our troops. And yes absolutely
we should support our president, but we
should also support ourselves by getting
in excellent physical shape. 

Too many Americans are currently
super-sized and will not get off their butts
to change their lifestyle for the better. 

Your voluntary warfighters have
changed their lifestyle completely by
being ripped out of their comfort zone and
placed in harm’s way, and the least we can
do to help support our troops is to get our-
selves in better physical condition. 

This change of lifestyle and increased
physical conditioning may lead to a bet-
ter insight, connection and support to our

people in uniform. 
When I go for a 10-mile run, mountain

bike ride or strenuous hike in the
woods, one thing that really motivates me
is the fact that I know that our military men
and women are doing the best they can for
me and the least I can do for them is to
keep myself in good physical condition.

Being in shape can: help me feel connect-
ed to or service men and women; help me
keep a positive mental attitude; and reduce
my likelihood of sickness and disease.

We as Americas should at least try to
emulate the physical condition and men-
tal toughness of our troops to not only
increase our support for them in a new
and different way, but also show the
world that Americans are not lazy
slouches but are ready to do whatever it
takes to support our troops. 

America, you can talk the talk but can
you walk the walk? 

Gary Braden
contractor, Sverdrup

Stuart Henderson,
production manager

PS Magazine

“I really feel like our
president has taken a
big risk, but it’s the
right thing to do. He’s
doing the right thing in
spite of the fact that it
is not politically popu-
lar. I really support him
and our soldiers and
hope they all come
home safely.”

The Redstone Rocket is published weekly on
Wednesday. The publisher will receive editorial content
for publication in The Redstone Rocket through the
Public Affairs Office, Army Aviation and Missile Com-
mand, Bldg. 5300 Room 5144, Redstone Arsenal AL
35898.

The civilian enterprise printer of the Redstone Rock-
et is The Huntsville Times, located at 2317 S. Memori-
al Parkway, Huntsville AL 35801.

The deadline for display and commercial classified is
5 p.m. Friday before Wednesday publication.

R e d s t o n e  R o c k e tR e d s t o n e  R o c k e t
Editorial office 876-1500   Editorial fax 955-9138      Retail Advertising 532-4539    Classified Advertising 532-4300    Fax 532-4349

The Redstone Rocket is published in the
interest of the personnel at Redstone Arse-
nal, by The Huntsville Times a private firm
in no way connected with the Department
of the Army. Opinions expressed by writers
herein are their own and are not to be con-
sidered an expression by the Department of
the Army. The appearance of advertisements
in this publication, to include inserts and
supplements, does not constitute an
endorsement by the Department of the Army
of the products or services advertised within
this publication. 

The Redstone Rocket is distributed free of
cost to Army personnel at Redstone Arsenal, and

Research Park, Huntsville. Mailing rates off post
for The Rocket are $30 per year, tax included.
We do not guarantee timely delivery. "Third class
mail may receive deferred service. The Postal
Service does not guarantee the delivery of third
class mail within a specified time." (Article 630 of
the Domestic Mail Manual) We do not send sub-
scription renewal notices.

Everything advertised in this publication must
be made available for purchase, use or patron-
age without regard to race, color, creed, sex or
national origin of the purchaser, user or patron. A
confirmed violation or rejection of this policy of
equal opportunity by an advertiser will result in
refusal to print advertising from that source.

Rocket Staff
Public Affairs Officer:  Al Schwartz
Editor: Skip Vaughn
Reporters: Sandy Riebeling

Kelley Lane
Spec. Evan Morrow
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Advertising Sales: Aletha Pardue
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What are your thoughts on the war in Iraq?
By KELLEY LANE
Staff writer
kelleyqa@bellsouth.net

Walk the walk toward fitness 

An open lane random survey

Pvt. Sarah Kolbek
“I support everyone over there
and I know they will do what
they should to win this battle.”

Seph Rogers, retired Army
spouse

“I think it’s the right thing.
We’re 100 percent behind our
President Bush and the deci-
sion he’s made and pray for
him daily.”

Letters to the editor

Pvt. Nichola McClure

“I think that it’s wonderful that our
people over there are being so
courageous. It’s about time for us
to be doing something about this;
it’s been going on so long. I hope
everyone comes home safe —
especially if I have to go, I want to
come home safe.”

Have you ever thought about what
you would do during an emer-
gency at Redstone Arsenal?

At a recent town meeting, I received a
request to print an article in the newspa-
per about individual responses to terror-
ism and other safety concerns on the
Arsenal. 

As with all threats to our safety, vigi-
lance and preparedness are the keys to
saving lives. I encourage each of you to
be involved in the process, and report
suspicious activity.  

If you see suspicious activity on the
Arsenal, report it to the Military Police
at 876-2222 or 955-6619.  

If you see suspicious activity off the
Arsenal, contact your local police. Please
call as you see the activity — don’t
delay.

The Office of Homeland Security has
established local emergency procedures
to follow at home that have been pub-
lished on the web and TV.  Those proce-
dures also apply to all who live on the
Arsenal. One recommendation is to
develop an individual emergency
response plan based on that guidance
and installation and local supplements
and plans. Those procedures are supple-
mented by installation and local

response plans.  These plans and
responses are managed by the installa-
tion emergency management team.  The
management team which consistss of
trained leadership and emergency
responders from Redstone Arsenal,
Huntsville, Madison, Madison County
and state and federal authorities. This
team continuously plans and exercises
emergency situations including terrorist
attacks in accordance with installation
response plans.  

Some safety concerns, such as a fire,
will require you to evacuate. Other safe-
ty concerns such as a tornado, a chemi-
cal release, or a credible terrorist threat,
require you to shelter in place.  

When there is an imminent danger,
you will hear a five minute long steady
siren. A message will also be sent out
through the normal media stations that
we use for inclement weather, so tune to
local television/radio for current infor-
mation. (Please remember, in good
weather, the sirens are tested the first
Wednesday of each month at noon for
10-15 seconds.)

When you hear these messages, you
should immediately “shelter in place.” If 

See Emergency on page 3

What to do in emergency

Within the community of Scotts-
boro, there is a growing cam-
paign titled “Operation Drum-

beat.” The objective is to send a uniquely
strong, concentrated message of respect
and support to the soldiers, all the sol-
diers, in the Persian Gulf. With over five
miles of yellow ribbon accumulated, we
aim to come together as an entire com-
munity by simultaneously hanging a yel-
low ribbon on our front door, mail box,
light post, or anything that can be seen,
leaving the entire town, all of a sudden,
yellow!  The focal point is beyond the
gesture of the yellow ribbon, emphasiz-
ing the strength of the silent masses via a
coordinated, simultaneous effort; hence
the name Drumbeat.

Upon completion of the operation, our
objective will be to send the message to
Iraq. On the rare occasion that our sol-
diers get exposure to incoming media,
they see Americans burning flags and
protesters. We all know that this is the
type of news that the large media agen-
cies tend to report due to its shocking

effects. We want to be able to remind the
soldiers that the silent masses are still
here, we still support them uncondition-
ally, and we are by far the strongest voic-
es in the world, even though we general-
ly keep quiet. 

Sending such a message remains a
great challenge. Although some military
leaders have heard of the operation and
shown support, their hands are tied for
obvious reasons. We seek a courier
strong enough, influential enough to
deliver a message, and touch the heart of
every soldier in the coalition forces.

As we speak, great committees have
been formed to assemble people and rib-
bon to produce, and distribute the yellow
ribbons. Volunteers are putting forth
great sacrifices in hopes that this silent
gesture is heard. If you have any input of
any sort, any suggestions, or have any
support to offer, then an entire communi-
ty thanks you.

Dan Clary
Scottsboro

Yellow ribbon reflects support
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